Volume 8 - Issue 10 - Series.l (October - 2019)

International Journal of Business

and Management Invention

e-ISSN : 2319-8028 p-ISSN : 2319-801X

Contents :

The Current Status and Future Prospects of Digital Marketing in
Ethiopia: Focus on Hawassa District Dashen Bank S.C.
Abdi Aden Yasin, Dahabo Abdulkadir

Shopping Channel Choice Behavior in New Media Environment -
Consumers under Channel Changes and Omnichannel
LiMing

Organizational Territorial Behaviour: A Systematic Review and
Research Prospects

Liang Xiaoting

Determinants of Deposit Mobilization of Private Commercial
Banks: Evidence from Bangladesh
SM Nahidul Islam, Mohammed Julfikar Ali, H.M. Atif Wafik

Choreographers of Corporate Social Responsibility

Yesim Kurt

Exploring Motivations of Cryptocurrency Enthusiasts

Lena Cavusoglu, Idil Goksel

Review of Literature — Social Media & its strategic importance
for businesses.
Shabana Ahmed, Dr. Asif Ali Syed, Dr. Mohammad Firoz

The Effect of Digital Marketing Effectiveness on Brand Awareness
and Its Impact on the Decision Making Made on Private ICT
Universities in Bali

Dadang Hermawan

Financial Problems Faced By Organic Farmers in Wayanad
Bamisha K P, Dr.Nidheesh K B

01-12

13-19

20-25

26-33

34-44

45-53

54-61

62-68

69-72


http://www.kvisoft.com/pdf-splitter/

