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ABSTRACT : The purpose of this study is to propose a hypothesised model for the research topic and
describe the methodology by using Structural Equation Modelling. The research topic is ‘effectiveness of
entrepreneurship education in developing entrepreneurial intentions among Malaysian University students’.
Entrepreneurship education has been the focus in developing intentions and it has been proven by many
researchers as the primary predictor of future entrepreneurial behaviour among university students. Structural
equation modelling is selected for this study as the researcher is interested in studying the theoretical constructs
that cannot be observed. Entrepreneurial intention is the dependent variable in this study and it could be called
‘latent’ or ‘unobservable’ variable. Since latent variables are not observed directly they cannot be measured
directly. A hypothesised model developed for the study has to be tested through Amos version 22.0. Statistically
in an analysis of the entire system of variables, the aim is to determine the extent to which it is consistent with
the data. If the model fits adequately it is found to be plausible of postulated relations among the variables. If it
is inadequate, then the testability of the relation is rejected and a new model has to be generated.
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I. INTRODUCTION

Structural Equation Modelling is one of the most widely used methods for analysing multivariate data
in the social and behavioural sciences. SEM is a comprehensive statistical approach to test hypotheses about
relations among observable and latent variables. SEM theory appeared as early as 1970’s (Joreskog 1973;
Keesling 1972; Wiley 1973). Recently it has received an increasing interest as a standard approach to testing
research hypotheses with the complexity of the research questions in the social and behavioural sciences (Hoyle
1994a; Reis & Stiller 1992) with the user-friendly computer software (Bentler 1992a; Joreskog & Sérbom
1993a; Muthen 1988).The research examines the effectiveness of entrepreneurship education in developing
entrepreneurial intentions among Malaysian university students. Entrepreneurial intention is a latent or
unobservable variable and accordingly the research methodology proposed is Structural Equation Modelling
(SEM). The SEM approach to research design is similar to standard approaches like correlation, multiple
regressions, and ANOVA, but is more powerful and robust since it includes the modelling of
interactions,nonlinearities, correlated independents, measurement error, correlated error terms; multiple latent
independents each measured by multiple indicators and one or more latent dependents also each with multiple
indicators. It is considered as a powerful alternative to path analysis, time series analysis and covariance
analysis and is an extension of the general linear model of which multiple regressions is a part. SEM is a
confirmatory rather than an exploratory procedure. The research designsupports a realism paradigm as the theory
is tested through hypotheses using the SEM methodology. It is a descriptive research and also supports a causal
research as the hypotheses in the proposed model are tested. It adopts a quantitative methodology using a
questionnaire survey to validate the model on entrepreneurial intentions. The questionnaire is used as a pre-test
for the pilot study of 30 respondents.The tool that has been proposed in this SEM methodology is AMOS 22.0.
Through confirmatory factor analysis, the observed measures and the underlying factors are tested to determine
the adequacy of the goodness in the sample data. The model testing procedure is to determine the goodness of fit
between the hypothesized model and the sample data (Byrne 2013).

Il. RESEARCH METHODOLOGY
The research supports a realism approach as it uses structural equation modelling (Healy & Perry 2000,
p.120). The realism paradigm permits building theory and hypotheses for testing using in-depth surveys using
multi-item probe questions to determine latent factors of entrepreneurial intentions through entrepreneurship
education. SEM is applied to the data collected either to support or refute the hypotheses (Creswell 2007).
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Descriptive research is used as it aims to gather a large sample of data from the respondents in order to put
forward a general theory to test of hypotheses, rather than from an individual perspective. It is used to describe
the characteristics of data collected from the survey, such as frequency of occurrence of phenomena, charts and
standard deviations. A structured questionnaire and an appropriate sample are used in the survey (Kinnear et al.
1993). However descriptive research has its limitations and fails to establish direct cause-and-effect relationship
between the research variables. Hence, causal research is carried out to provide the researcher with a controlled
environment where the independent variables are used to test the hypotheses about the dependent variables
(Zikmund 2010). Statistical tools like correlation and regression techniques and structural equation modelling
areproposed to analyse the data. The research uses SPSS version 22.0 and AMOS version 22.0 to test the
hypotheses and analyse the data.The research adopts a quantitative methodology as it aims to gather data from a
large number of subjects in order to measure and validate the model on entrepreneurial intentions. The research
approach helps to understand the relationship of independent variables (entrepreneurship curricula, teaching
methodologies, and university’s role in promoting entrepreneurship), and the mediating variables (attitude and
stake holder support factors) against the dependent variable entrepreneurial intentions. The approach of the
methodology is to analyse the data through statistical methods, of using tables and charts and to measure the
relationship of the variables (Neuman 2010; Creswell 2007). The sampling technique selected is probability
sampling as this method helps to reduce bias (Zikmund 2010). The population is divided in subgroups of
business and information technology students. Hence stratified sampling has been found to be more efficient
method. A survey questionnaire has been designed to gather primary data from the respondents to test the
hypotheses and the proposed hypothesised model.

I1l. RESEARCH DESIGN

The research design investigates the research questions and the research problems. The proposed model
in Fig.1.1 shows the development of five hypotheses to explain the entrepreneurial intentions among the
Malaysian university students. A survey questionnaire was designed from a representative sample. Before the
collection of data from the sample population, a pilot study was proposed to collect data from the ultimate
subject of the research projects to serve as a guide for the larger study. The pilot study is a ‘small-scale
exploratory research technique that uses sampling but does not apply rigorous standards’ (Zikmund 2010). The
primary data from the pilot study was found to be useful for the conduct of a situational analysis and pre-testing
the survey questionnaires.

Operational constructs : The operational definitions of constructs in the research model are examined to
measure the hypothesised relationships and to explain how the interval scale is devised for the questionnaire
(Perry 2001). The development of well-constructed measurement procedure is critical to the process of
collecting the research data. It consists of two processes: construct development and scale measurement (Hair,
Bush &Ortinau 2004). The construct development process identifies what has to be measured including
dimensionality traits. Through the process of operationalisation, the research explains a construct’s meaning in
measurement terms by specifying the activities or operations necessary to measure it (Hair, Bush & Ortinau
2004; Sekaran 2010). The construct of entrepreneurial intentions cannot be directly observed or measured;
researchers attempt to indirectly measure them through operationalisation of their components (indicators). In
order to increase reliability, each construct was operationalised with multiple items and a questionnaire designed
to test thefive research hypotheses on the dependent variable of entrepreneurial intention listed below in Table
1.1,

H1: Entrepreneurship curricula have a direct positive effect on entrepreneurial intention among the Malaysian university students.

Empirical support:

Oyugi J. L., 2014; Sheta A., 2012; Roudaki 2009; Solomon 2007; Souitaris et al. 2007,Menzies & Tatroff, 2006; Veciana, Aponte &
Urbano, 2005, Wang & Wong, 2004, Peterman & Kennedy 2003; Gibb 2002.

H2: The approach of teaching methods and pedagogy has a direct positive effect on entrepreneurial intention among the Malaysian
university students.

Empirical support:

Laguador J. M., 2013; Zahra et al., 2012; Fayolle 2008; Krueger 2007;Kuratko 2005; Bechard & Gregoire 2005b; Morse & Mitchell
2005; Edwards & Muir 2005; Saks & Gaglio 2004; Sogunro 2004..

H3: The University’s role in promoting entrepreneurship has a direct positive effect on entrepreneurial 2intention among the
Malaysian university students.

Empirical support:

Zhang et al., 2014; Linan et al., 2011, Yar Hamidi et al. 2008; Turker et al., 2008; Nurmi & Paasio 2007; Kuratko 2005; Rothaermel
& Thurshy, 2005; Powers & McDougall 2005; Shane, 2004a.

H4: Attitude factors have a direct positive effect on entrepreneurial intention among the Malaysian university students.

Empirical support:
Schlaegel C. Koenig M., 2014; Kautonen Teemu et al.., 2013; Schwarz et al. 2009; Franke & Luthje 2004; Lim & Teo 2003; Shane
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et al. 2003; Krueger et al. 2000;

H5: Stakeholder support system factors have a positive effect on entrepreneurial intention among Malaysian university students.
Empirical support:

O’Connor A, 2013;Laspita et al., 2012; Karlan D & Valdivia M. 2011; Matlay 2009; Romani et al. 2009; Fehr & Hishigsuren 2006;
Reynolds et al. 2005; Stevenson & Lundstro’m 2005;Tan & Peng 2003;

Table. 1.1 Hypotheses development

Design of the study measurement: The questionnaire was designed by the researcher and set out so that the
respondents understand the information required for them to complete and return to the researcher. The
researcher designed the self-administered questionnaire with the relevant questions according to the
development of the hypothesis (Zikmund 2010). Self-administered questionnaires offer anonymity and avoid
interview bias. Its effectiveness is seen with a high response rate for a target population that is well educated
with a strong interest in the topic (Neuman 2006). The questions designed were simple, without much
ambiguity, ensured anonymity, with the adherence of content, construct validity and reliability measures. To
conduct the pilot study of pre-testing the questionnaire, a sample of 30 respondents were selected from two
entrepreneurial-focused universities. The respondents were students from the disciplines of business and
information technology studying in the final year.The seven sections in the questionnaire consisted of questions
related to the independent variable of entrepreneurship educationand its components of entrepreneurship
curricula, teaching methodologies and university’s role in promoting entrepreneurship, mediating variables of
attitude and stakeholder support system factors and the dependent variable of entrepreneurial intentions. The
questionnaire was designed on a 7 point Likert scale (Burns & Bush 2000) with ten to twelve questions in each
section. Reversal questions were used to test the awareness and concentration. In total the questionnaire
consisted of 78 questions for the respondents to answer.The students were provided with an information consent
sheet and written instructions on the first page briefly explaining the purpose of the study and ethical
considerations were taken into account to maintain privacy and confidentiality of the respondents. They were
also notified that it was an academic project pertaining to the effectiveness of entrepreneurship education on
Malaysian University students and their entrepreneurial intentions after the program of study. The survey was
conducted with the approval of the University authorities and the teaching staff concerned. When the students
returned their questionnaires, they were assumed to have taken part in the study and their identities were treated
with strict confidentiality and not revealed for any purposes. Fig.1.1 illustrates the hypothesised structural model
developed for the study.
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Fig. 1.1 Hypothesised CFA Model

IV. DATA ANALYSIS
Descriptive analysis was computed to analyse the respondents’ demographic characteristics such as gender, age,
race, origin of place, birth order, educational level, family history, working experience, interest in program of
study, choice of study program, parents working status, interest in entrepreneurial career, motivation in
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entrepreneurship and skills development. The demographic variable consisted of 5 items namely gender,
ethnicity, family history, personal characteristics and program study. The pilot testing consisted 57% of female
and 43% of male population and had an ethnicity composition of 70% of Malay respondents. Overall results
proved that the respondents had some family history, either parents or relatives as entrepreneurs (70%); program
study resulted in 83% of the respondents having their own choice in selecting the program; and 66.6% were
motivated to become entrepreneurs and 57% were interested in self-employment. Reliability test was conducted
using the cronbach alpha coefficient to test the overall reliability in the questionnaire for the pilot testing. Five
of the variables (entrepreneurship curricula, teaching methodologies, university role, attitude factors and
stakeholder support system factors) showed the measurement of cronbach alpha (a) more than 0.90 and
indicated an excellent value. The dependent or latent variable of entrepreneurial intention had a cronbach alpha
(o) of 0.85 indicated that reliability value is good (Hair et al. 2014).In the pilot test face validity was established
as this made it available for the assessment and improvement of the questionnaire. The content validity of the
questionnaire was measured with the review of the questionnaire on the literature review of previous studies. To
measure the construct validity, factor analysis was used to measure the consistency between the questions and
the theoretical constructs in the study. Lastly, Confirmatory Factor Analysis (CFA) was proposed to be used in
this research as the researcher had some knowledge of the underlying latent variable structure (Byrne 2013).

Structural Equation Modelling (SEM) was used to measure the relationships among the latent and observed
variables through the analysis of covariance among observable variables by forming the basis for estimating a
structural relationship that describes the relationship of constructs stated in the questions. This process assisted
the researcher to assess the contribution of each indicator variable in representing its associated construct and
measured how well the combined set of indicator variables represented the construct in terms of reliability and
validity.SEM is composed of two models, the measurement model and structural model. The measurement
model consists of exogenous (independent variables) and endogenous (latent) variables. The model explains the
fluctuations because all latent variables that influence them are included in the model specification. The
specified model proposed by the researcher was based on the knowledge of the related theory and empirical
research in the area of study that was tested on the sample data of the respondents. The model testing procedure
determined the goodness of fit between the hypothesised model and the sample data. The difference between the
hypothesised model and the observed data is termed the residual. The hypothesised model used AMOS 22.0
graphics program with path diagrams depicting a structural equation (SEM) model where the observed and
unobserved variables were measured and errors were reflected in the measurement of the underlying factors.
When the error items were eliminated, a re-specified model emerged and that became the final hypothesized
model (Byrne 2013).

V. CONCLUSION

The paper discussed the structural equation modelling technique proposed to be used in the research
paper. It justified the reason for using thestructural equation modelling (SEM) approach. Structural equation
modelling (SEM) technique was most appropriate in this study, as entrepreneurial intention is a latent
variable.The methodology described the research paradigm and the research design chosen for the study. The
methodology approach being purely quantitative suggested using a survey method. Steps were taken to design
the questionnaire, administration of the questionnaire and assessment of the reliability and validity measures.
Through the pilot test, reliability and validity was established in the questionnaire that was constructed in the
research. A brief description was given justifying how the sample data was collected in the pilot study and how
it was analysed using descriptive statistics and inferential statistics.Structural Equation Modelling (SEM) using
AMOS 22.0was used to test the goodness fit of the hypothesised model.

REFERENCES
[1] J. P. Bechard, D. Gregoire, Understanding teaching models in Entrepreneurship for higher education, in P. Kyro, C. Carrier,(Eds),
The Dynamics of Learning, Entrepreneurship in a Cross-cultural University context, Faculty of Education, University of

Tam, 2005 b.

[2] P. M. Bentler, EQS Structural Equation Program Manual, Los Angeles: BMDP Statistical Software, 1992a.

[3] A. C. Burns, R.F. Bush, Marketing Research, Prentice-Hall International, Englewood Cliffs, 2000.

[4] B. M. Byrne, Structural Equation Modelling, Basic Concepts, Applications, and Programming, published by Lawrence Erlbaum
Associates, Inc., 2013.

[5] J. W. Cresswell, Research Design Qualitative, Quantitative, and Mixed Methods Approaches, 3rd. edition, Sage Publications, Inc.
U.S.A., 2007.

[6] L. J. Edwards, &E. J. Muir, Promoting entrepreneurship at the University of Glamorgan through formal
and informal learning, Journal of Small Business and Enterprise Development, 12 (4), 2005, 613-626.

[7] A. Fayolle, Entrepreneurship education at a crossroads: Towards a more mature teaching field, Journal of
Enterprising Culture, 16(4), 2008, 325-337.

[8] D. Fehr, & G. Hishigsuren, Raising capital for microfinance: sources of funding and opportunities for

www.ijomi.org 23 | Page



A Structural Equation Modelling Of Entrepreneurial...

0
[11]
[12]
[13]
[14]
[15]
[16]
[17]
[18]
[19]

[20]
[21]

[22]
[23]

[24]

[25]
[26]
[27]
[28]
[29]
[30]
[31]
[32]

[33]
[34]

[35]

[36]
[37]

[38]
[39]
[40]
[41]
[42]
[43]

[44]
[45]

equity financing, Journal of Development Entrepreneurship, 11(2), 2006, 133-143.

N. Franke, & C. Luthje, Entrepreneurship intentions of business students: A benchmarking study, viewedOctober 23, 2003, 2004.

A. Gibb, In pursuit of a new ‘enterprise’ and 'entrepreneurship' paradigm for learning: creative destruction, new values, new
ways of doing things and new combinations of knowledge, International Journal and Management Reviews, 4(3), 2002, 233-
269.

J. F. Hair., R. P. Bush, & D. J. Ortinau, Marketing Research within a changing information environment,2nd. edition, McGraw- Hill
Irwin., 2004.

J. F. Hair, W. C. Black, B. .J. Babin, R. E. Anderson, & R. L. Tatham, Multivariate Data Analysis, 7" edition, Pearson Prentice
Hall, Upper Saddle River, New Jersey, 2014.

M. Healy & C. Perry, Comprehensive criteria to judge validity and reliability of qualitative research within therealism
paradigm, Qualitative Market Research, An International Journal, 3(3), 2000, 118-126.

R. H. Hoyle, Introduction to the special section: Structural equation modelling in clinical research, Journalof Consulting and
Clinical Psychology, Vol. 62, 1994a, 427-428.

Joreskog & Sorbom, LISREL 8: Structural equation modelling with the SIMPLIS command language, Chicago Scientific Software
International, 1993a.

K. G. Joreskog, A general method for estimating a linear structural equation system,in A.S. Goldberger & 0.D. Duncan
(Eds), Structural equation model in the social sciences, 85-112. New York: Academic, 1973.

D. Karlan & M. Valdivia, Teaching Entrepreneurship: Impact of Business Training on Microfinance  Clients and Institutions, The
Review of Economics and Statistics, 93(2), 2011, 510-527.

T. Kautonen, M. Van Gelderen & E. T. Tornikoski, Predicting entrepreneurial behaviour: a test of the theoryof planned behaviour,
Applied Economics, 45(6), 2013, 607-707.

J. W. Keesling, Maximum likelihood approaches to causal analyses. Unpublished Doctoral dissertation,University of Chicago,
1972.

T. C. Kinnear, J. R. Taylor, Johnson & Armstrong, Australian marketing research, McGraw-Hill, Sydney, 1993.

N. F. Krueger, Jr., What lies beneath? The experiential essence of entrepreneurial thinking, Entrepreneurship Theory and Practice,
31(1), 2007, 123-138.

N. F. Krueger, M. D, Reilly, and A.L. Carsrud, Competing models of Entrepreneurial intentions, Journal of Business
Venturing, Vol.15, 2000, 411-432.
D. F. Kuratko, The emergence of entrepreneurship education: development, trends and Challenges, Entrepreneurship ~ Theory

and Practice, 29(5), 2005, 577-597.

J. M. Laguador, A Correlation Study of Personal Entrepreneurial Competency and the AcademicPerformance in Operations
Management of Business Administration Students, International Journal of

Academic Research in Business and Social Sciences, 3(5), 2013, 61-70.

. Laspita, N. Breugst., S. Heblich, & H. Patzelt H., Intergenerational transmission of entrepreneurialintentions, Journal of Business
Venturing, 27(4), 2012, 414-435.

V. Lim & T. Teo, Sex, money and financing hardship: an empirical study of attitudes towards money among undergraduates in
Singapore, Journal of Economic Psychology, Vol 18, 2003, 369-386.

F. Linan, J. C. Rodriguez-Cohard, J. M. Rueda-Cantuche, Factors affecting entrepreneurial intention  levels: a role for education,

International Entrepreneurship and Management Journal, 7(2), 2011, 195- 218.

H. Matlay, Entrepreneurship education in the U.K, Journal of Small Business and Enterprise Development, 16(2), 2009,
355-368.

T. Menzies, & H. Tatroff, The propensity of male vs. female students to take courses and degree concentrationsin

entrepreneurship, Journal of Small Business and Entrepreneurship, 19(2), 2006, 203-223.

E. A. Morse, R.K. Mitchell, Cases in entrepreneurship: The venture creation process, SAGE

Publications, Inc, Thousand Oaks, CA., 2005.

B. Muthén, LISCOMP analysis of linear structural equations with a comprehensive measurement modelModel, Chicago: Scientific
Software, 1988.

W. L. Neuman, Social Research Methods, Qualitative and Quantitative Approaches, 6th edition, publishedby Pearson Education
Inc. USA. Sage Publications, 2006.

P. Nurmi & K. Paasio, Entrepreneurship in Finnish Universities, Education & Training, 49(1), 2007, 56-65.

A. O’Connor, A conceptual framework for entrepreneurship education policy: Meeting government andeconomic purposes, Journal
of Business Venturing, 26(4), 2013, 546-563.

J. L. Oyugi, Effectiveness of the methods of teaching entrepreneurship courses to developing self-efficacy andintention
among university students in Uganda, International Journal of Social Sciences andEntrepreneurship, 1(11), 2014, 491-513.

C. Perry, Case research in Marketing, Marketing Review 1, 303-323, 2001.

N. Peterman, J. Kennedy, Enterprise education: influencing students' perceptions of Entrepreneurship, Entrepreneurship,  Theory
and Practice, 28(1), 2003, 129-144.

J. Powers & P. McDougall, University start-up formation and technology licensing with firms that go public: a resource based
view of academic entrepreneurship, Journal of Business Venturing, 20 (3), 2005, 291-311.

H. T. Reis. & J. Stiller, Publication trends in JPSP: A three-decade review, Personality and Social Psychology Bulletin, (18),
1992, 465-472.

P. Reynolds, N. Bosma, E. Autio, S. Hunt, N. De Bono, |. Servais, P. Lo" pez-Garci'a, and N. Chin.,Global Entrepreneurship
Monitor: Data collection design and Implementation, 1998-2003, SmallBusiness Economics, (24), 2005, 205-231.

G. Romani, M. Atienza, J. E. Amoros, Financing entrepreneurial activity in Chile: Scale and scope ofpublic support programs,
11(1), Routledge, 2009, 55-70.

F. T. Rothaermel & M. Thursby, Incubator firm failure or graduation? The role of University linkages, Research  Policy, (34),
2005, 1076-1090.

J. Roudaki, University Students Perceptions on Entrepreneurship: Commerce Students Attitudes at Lincoln University, Journal
of Accounting — Business & Management, 16(2), 2009, 36-53.

N. Saks & C. M., Gaglio, Can opportunity identification be taught? Journal of Enterprising Culture,10(4), 2004, 313-348.

C. Schlaegel & Koenig M., Determinants of Entrepreneurial Intent: A Meta-Analytic Test and Integration of Competing Models,
Entrepreneurship Theory and Practice, 38(2), 2014, 291-332.

www.ijbmi.org 24 | Page



A Structural Equation Modelling Of Entrepreneurial...

[46]
[47]
[48]

[49]
[50]

[51]
[52]
[53]
[54]
[55]
[56]
[57]
[58]
[59]
[60]
[61]
[62]

[63]

E. J. Schwarz, M. A. Wdowiak, D. A. Almer- Jarz, R. J. Breitenecker, The effects of attitudes and perceived environment
conditions on students’ entrepreneurial intent, Journal of Education and Training,51(4), 2009, 272-291.

U. Sekaran, Research Method For Business, A Skill Building Approach, published by John Wiley and Sons Inc., 5th edition,
2010.

S. Shane, E. A. Locke. & C. J. Collins, Entrepreneurial motivation, Human Resource Management Review Vol. 13, 2003,
257-279.

S. Shane, Academic Entrepreneurship: University Spin-Offs and Wealth Creation. UK: Edward Elgar, 2004a.

A. Sheta, Developing an Entrepreneurship Curriculum in Egypt: The Road Ahead, Journal of Higher ~ Education ~ Theory  and
Practice, 12(4), 2012, 51— 65.

O. A. Sogunro, Efficacy of role-playing pedagogy in training leaders: some reflections, Journal ofManagement Development, 23(4),
2004, 355-371.

G. Solomon, An examination of entrepreneurship education in the United States, Journal of Small Business and Enterprise
Development, 14(2), 2007, 168-182.

V. Souitaris, S. Zerbinati & A. Al-Laham, Do entrepreneurship programs raise entrepreneurial intentionof science and engineering
students? The effect of learning, inspiration and resources, Journal of Business Venturing 22(4), 2007, 566-591.

I. Stevenson, & A. Lundstro™ m., Entrepreneurship policy for the future: Best practice components, in Keystonesof
entrepreneurship knowledge, (ed). R. Van Der Horst, S. Kingkauanui, and S. Duffy, 177-94.0xford: Blackwell Publishing, 2005.

J. Tan & M. Peng, Organizational slack and firm performance during economic transitions: Two studiesfrom an emerging
economy, Strategic Management Journal, 24(13), 2003, 1249-1263.

Turker D., Selcuk S. S., Which factors affect entrepreneurial intention of university students? Journal ofEuropean Industrial
Training, 33(2), 2009, 142-159.

J. M. Veciana, M. Aponte & D. Urbano, University student’s attitudes towards entrepreneurship: A two countries comparison.
The International Entrepreneurship and Management Journal, 2, 165-182, 2005.

C. Wang & P. K. Wong, Entrepreneurial interest of university students in Singapore, Technovation, 24 (2), 2004, 163-172.

D. E .Wiley, The identification problem for structural equation model with unmeasured variables, in ~ A. S. Goldberger & O.D.
Duncan (Eds.), Structural equation models in the social sciences, 69-83, New

York: Academic, 1973.

D. Yar Hamidi, K. Wennberg, H. Berglund, Creativity in Entrepreneurship education, Journal of SmallBusiness and Enterprise
Development, 15(2), 2008, 304-320.

A. Zahra, K. F. Manasoreh & I. Narges, A Study of Teaching Methods in Entrepreneurship Education for  Graduate  Students,
Higher Education Studies, 2(1), University of Tehran 2012.

Y. Zhang, .G. Duysters & M. Cloodt, The role of entrepreneurship education as a predictor of university Students’ entrepreneurial
intention, International Entrepreneurship and Management Journal,10(3),2014, 623-641.

Zikmund, W.G., Business Research Methods, published by Thompson South Western Publication, 9 th

edition, 2010.

www.ijbmi.org 25 | Page



