
IJ
B
M
I

IJ
B
M
I

IJ
B
M
I

IJ
B
M
I

IJ
B
M
I

V
o
lu

m
e
 1

1
 -
 I

s
s
u
e
 9

 -
 S

e
p
te

m
b
e
r 

2
0
2
2

e-ISSN : 2319-8028                    p-ISSN : 2319-801X

Contents :

 

   Web : www.ijbmi.org                                       Email : ijbmi@invmails.com

A comparative analysis of South African and Chinese                        01-21

System of Corporate Governance: A case of Standard

Bank South Africa and Agricultural Bank of China

The Effect of Experiential Marketing, Brand Image, and                  22-29

Social Media Interaction on Consumer Purchase Intension:

A Case Study of IKEA

A Study on Impact of Online Food delivery app on Restaurant      30-41

Business

Discipline: A Tool for Grievence Management                                      42-46

Strategy is as important as Execution                                                       47-48

Investigation of Public Healthcare Programs in India's                    49-52

Village Development Areas

A Case Study of Facebook Social Media Tool for Online                    53-57

Marketing

The Indian Mobile Phone Industry: A Cost Analysis                           58-60

Challenges and Opportunities in Higher Education                            61-64

Financial Management

Recent Trends in Recruitment Within Private Organizations        65-69

Review of Literature on the Nonbanking Financial Sector               70-74

in India

               

International Journal of Business 

and Management Invention

e-ISSN : 2319-8028                    p-ISSN : 2319-801X


	Page 1

