Volume 11 - Issue 6 - Series 2 - June 2022

International Journal of Business
and Management Invention

e-ISSN : 2319-8028 p-ISSN : 2319-801X

Contents :

The Mediating Effect of Innovative Capability on the 01-24
Relationship between Technology Innovation Adoption
and Firm Performance in the Ghana’s Manufacturing

Industry

Strategic Importance of Information and Communication 25-33
Technology to the Survival of Small and Medium Scale

Enterprise (SME) In Nigeria during the Covid-19 Era

Indonesian Green Consumers Segmentation: Study Case  34-40

Eco-Friendly Powder Detergent Product

The Effect of Consumer Traits and Situational Factors on 41-51
Impulsive Buying: A Gender Perspective in Indonesian E-

Commerce Users During the COVID-19 Pandemic

The Role of the Auditor’s Reputation as a Moderating 52-68
Variable in the Relationship between Corporate

Governace and Fraudulent Financial Statement

(Case Study on Construction and Building Subsector

Companies Listed on the Indonesia Stock Exchange)

A Study on Work-Life Balance of Gig Employees in 69-74
Madurai City — With Special Reference To Food

Deliverers



	Page 1

